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Abstract

Digital transformation has become a crucial strategy for Micro, Small, and Medium
Enterprises (MSMEs) to enhance their competitiveness in the era of information
technology advancement. The use of social media, marketplaces, digital payments,
and various online platforms provides opportunities for MSMEs to expand their
marketing reach and improve business efficiency. However, the implementation of
digital transformation also requires adherence to the principles of Islamic business
ethics, such as honesty, trustworthiness, fairness, and transparency in all business
activities. This study aims to analyze the digital transformation practices undertaken
by MSMEs in the Panjang Beach area of Bengkulu City and assess their compliance
with Islamic business ethics. The study employed a qualitative descriptive approach
with field research methods. Informants were selected through purposive sampling,
involving MSMEs actively using digital technology in their business activities. Data
were collected through observation, in-depth interviews, and documentation, then
analyzed using the Miles and Huberman model, which includes data reduction, data
presentation, and conclusion drawing. The results are expected to provide an overview
of the implementation of digital transformation in MSMEs and its level of compliance
with the principles of Islamic business ethics. Furthermore, this research is expected
to serve as a reference for MSMEs in developing digital-based businesses that are not
solely focused on economic profit but also adhere to Sharia values in their business
practices.

Keywords: Digital Transformation, Sharia Business Ethics, Digital Marketing, Pantai
Panjang, Bengkulu City.
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1. Introduction

Development technology information and communication in the era of revolution
industry 4.0 has bring significant changes in various aspect life, including in the sector
economy and business. The presence of the internet, social media, marketplaces, and
various other digital platforms has change method public do activity economics.
Changes the known as digital transformation, namely the integration process digital
technology to in all over aspect capable business change method organization operate
and provide mark to customers (Verhoef et al., 2021). Digital transformation does not
Again become choice, but rather has become need for perpetrator business For
maintain existence and increase Power competition in the middle increasing market
competition competitive.

Digital transformation provides big impact to development of the business world,
especially for Micro, Small, and Medium Enterprises (MSMEs). Through utilization
digital technology, MSME actors can expand range marketing, increasing efficiency
operational, speed up transaction processes, and build deeper relationship effective
with consumers. Development digital technology also makes it possible perpetrator
business For access a wider market wide without limited by location geographically,
so that open opportunity improvement income and growth effort (Nadkarni & Prigl,
2021).

In Indonesia, MSMEs have a very important role in economy national. Based on
data from the Ministry of Cooperatives and SMEs of the Republic of Indonesia, MSMEs
are dominant sector structure economy national and capable absorb part big power
work. In addition, MSMEs also contribute in a way significant to Product National Gross
Domestic Product (GDP). Conditions the show that the sustainability and development
of MSMEs have great influence to growth Indonesian economy as a whole overall.

As it develops digital technology, MSMEs are required For capable adapt with
change behavior increasingly consumers dependent on technology. Consumers
moment This tend look for information product through social media, doing transaction
online, as well as use various method digital payments in fulfil need they. Change
behavior the push MSME actors to utilizing digital platforms as means marketing,
communication, and transactions business. Therefore Therefore, digital transformation
is one of the strategies that is assessed effective in increase Power MSME
competitiveness in the digital era.

Utilization digital technology by MSMEs can done through various media, such
as Instagram, Facebook, TikTok, WhatsApp Business, marketplaces, websites, to
system QRIS and wallet -based digital payments electronic. Presence various
platforms give convenience for perpetrator business in introduce product, build
connection with customers, as well as increase business process efficiency. In fact,
digital technology allows perpetrator business do promotion in a way more creative
and interactive so that capable interesting attention consumer in more amount big
(Kotarba, 2018).

Bengkulu City is one of the areas that show development use digital technology
in MSME sector. One of the sufficient area active in activity economy public is Panjang
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Beach area of Bengkulu City. This area known as center activity tourism and trade
inhabited by various MSME actors, especially in the field of culinary, food snacks,
drinks and products local others. Many MSME actors in the area the start utilise digital
technology as means For increase sales and expanding the market.

Based on results observation early, partly big MSME actors in the Panjang Beach
area have using social media as tool marketing main. They leveraging Instagram,
TikTok, Facebook, and WhatsApp Business to promote product as well as interact with
customers. In addition, some perpetrator business has also been use system digital
payments and marketplace for support activity business they. Condition This show that
digital transformation has become part important in development strategy MSME
businesses in the Panjang Beach area.

Although digital transformation provides various benefit for MSMEs, its
implementation also creates a number of challenges, especially those related to with
aspect ethics in operate business digitally. Convenience access information and its
extent range marketing through digital media can open opportunity occurrence practice
business that is not in accordance with moral and ethical values. Some common
problems found in activity digital business including delivery information products that
are not in accordance with condition actually, manipulation review customers,
excessive promotion, ambiguity price, up to practice fraud in online transactions (
Suandhana & Arif, 2025).

In Islamic perspective, activities business No only aim get profit material only, but
also must notice moral, social, and spiritual aspects. Islam teaches that every activity
economy must done based on principle honesty, trustworthiness, justice, transparency
and responsibility answer. Principles the known as ethics sharia business sourced from
from the Qur'an and Hadith. Sharia business ethics regulates How perpetrator
business operate activity business that is not only profitable in a way economy, but
also provides welfare for public as well as get blessings from Allah SWT (Fauzia, nd).

Sharia business ethics have very important relevance in the era of digital
transformation. Utilization digital technology must still based on sharia principles so
that activities business conducted No contain element usury, gharar ( uncertainty ),
maysir ( speculation ), and tadlis ( fraud ). In context digital marketing, actors business
sued For give correct information about products sold, maintaining quality services, as
well as avoid various form manipulation that can harm consumers ( Sholihah, 2024).

A number of study previously show that digital transformation provides impact
positive to development of MSMEs. Hasan et al. (2021) found that utilization of digital
marketing is capable increase market reach and sales volume of MSMEs in general
significant. Meanwhile that, Nadkarni and Prigl (2021) explain that digital
transformation is factor the main driving force changes in modern business models
through integration digital technology in various activity organization. Other research
conducted by Suandhana and Arif (2025) shows that that practice online business in
Indonesia is necessary notice implementation ethics Islamic business so that activities
digital economy can walk in a way fair, transparent and appropriate with sharia
principles. In addition, Khakim (2025) found that Still there is challenge in
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implementation sharia values in activities digital economy as a result low digital literacy
and understanding about jurisprudence digital transactions.

Study This become important Because the result expected can give contribution
academic in development study about digital transformation and ethics sharia
business, especially in the MSME sector. In addition, research this is also expected
can become material input for MSME actors, government area, as well as party related
in formulate a digital- based MSME development strategy that remains based on sharia
values. Based on description background behind said, then study This aim For analyze
form digital transformation carried out by MSME actors in the Panjang Beach area of
Bengkulu City and study its suitability with principles ethics sharia business in activity
digital business that they run.

2. Literature review
2.1. Digital Transformation

Digital transformation is a process of fundamental change in an organization or
business through the integrated use of digital technology in all operational aspects.
Digital transformation is not only related to the use of new technology, but also
encompasses changes in business models, organizational culture, marketing
strategies, and customer interaction patterns (Nadkarni & Prigl, 2021). According to
Verhoef et al. (2021), digital transformation is a multidisciplinary process involving
changes in a company's strategy for creating value through digital technology. These
changes include the use of social media, big data, artificial intelligence, e-commerce,
and various other digital platforms to improve business efficiency and effectiveness.

Digital transformation is a crucial factor for MSMEs because it can increase
business competitiveness amidst increasingly rapid technological developments.
Through digital transformation, MSMEs can reach a wider market, increase
productivity, and strengthen customer relationships through faster and more efficient
communication (Kotarba, 2018). In the context of MSMEs, digital transformation serves
not only as a marketing tool but also as a tool to improve service quality, accelerate
transaction processes, and simplify business management. Therefore, digital
transformation is a crucial strategy in facing the challenges of the modern economy
(Hasan et al., 2021).

2.2. Micro, Small, and Medium Enterprises (MSMEs)

Micro, Small, and Medium Enterprises (MSMEs) are productive businesses
owned by individuals or business entities that meet the criteria stipulated in Law
Number 20 of 2008 concerning MSMEs. MSMEs play a strategic role in the national
economy because they absorb a large workforce and contribute to regional and
national economic growth (Santoso, 2021). According to Krisdayanti and Dewandaru
(2023), MSMEs are an economic sector that boasts significant resilience in the face of
various economic crises. This is due to their high flexibility in adapting to market
changes and consumer needs.

In addition to creating jobs, MSMEs also contribute to increasing community
income and reducing poverty. Their presence can promote equitable economic
development, even in areas untouched by large-scale industry (Munthe et al., 2023).
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However, MSMEs still face various challenges, such as limited capital, low-quality
human resources, limited access to technology, and limited ability to utilize digital
technology. Therefore, digital transformation is one solution that can help MSMEs
increase their competitiveness in the digital economy era (Santoso, 2021).

2.3. Sharia Business Ethics

Sharia business ethics is a set of moral principles derived from the Quran and
Hadith that serve as guidelines for conducting business activities. Sharia business
ethics emphasizes a balance between economic gain and moral responsibility,
ensuring that business activities are oriented not only toward profit but also toward
blessings and well-being (Fauzia, n.d.).

According to Sholihah (2024), Sharia business ethics aims to create fair, honest,
and responsible economic activities. In Islam, business is viewed as an act of worship,
so every business activity must be conducted in accordance with Sharia principles.

Sharia business ethics plays a crucial role in the digital era, as technological
developments often present various moral challenges, such as online fraud,
information manipulation, misleading promotions, and unclear transactions. Therefore,
the implementation of Sharia business ethics is crucial for maintaining consumer trust
and business sustainability (Suandhana & Arif, 2025).

3. Research methods

This study uses a qualitative descriptive approach aimed at in-depth
understanding of the digital transformation phenomenon undertaken by MSMEs and
its compliance with Sharia business ethics. This approach was chosen because it
provides a comprehensive overview of the experiences and business practices of
MSMEs in the field. Research informants were selected using a purposive sampling
technique, with the criteria being MSMEs actively using digital media such as
Instagram, WhatsApp Business, TikTok, and marketplaces to run their businesses.
Eight informants, consisting of culinary and beverage business owners, were recruited.
Data collection techniques included observation, in-depth interviews, and
documentation. The data obtained were then analyzed using the Miles and Huberman
model, which includes data collection, data reduction, data presentation, and
conclusion drawing ( Sugiyono, 2022).

4. Results and Discussion
4.1. Form Digital Transformation of MSMEs in Panjang Beach, Bengkulu City

Research result show that all over informant has utilise digital technology in
operate his efforts. Form the most dominant digital transformation is use of social
media such as Instagram, Facebook, TikTok, and WhatsApp Business as means
promotion products. Most of them MSME actors stated that social media give
significant benefits in increase visibility business. Through feature uploads photos,
videos, and broadcasts directly, the perpetrator business can reach more consumers
wide compared to method marketing conventional.

social media, some MSME actors have also utilize the marketplace to expanding
the market. Digital transformation is also visible from use system digital payments such
as QRIS, mobile banking, and digital wallets. The presence system digital payments
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are assessed capable increase efficiency transaction as well as give comfort for
consumers. Findings This in line with the opinion of Nadkarni and Prugl (2021) which
states that digital transformation is not only covers use technology, but also change
method organization interact with customers and manage business processes.

4.2. Compliance Digital Transformation with Sharia Business Ethics

Based on results interview, part big MSME actors have apply principle honesty in
activity digital marketing. Informant state that Photo products published on social
media in accordance with condition products sold to consumer. Principle trust is also
visible from effort MSME actors in fulfil order customer in accordance with the time that
has passed promised. If happen delay or constraint production, actors business try
give information in a way open to consumers.

In aspect transparency, majority informant has list price product in a way clear on
the digital platform used. Information about size, composition products and methods
payment is also submitted in a way open to customers. Implementation principle justice
seen from equal treatment to all over consumer without differentiate background
behind social and economy. Actors efforts also avoid practice manipulation the price
that can be harm consumers.

Although Thus, research find that Still there is a number of MSME actors who
have not understand in a way comprehensive draft ethics digital promotion in sharia
perspective. Some informant confess Once using promotional strategies that tend to
excessive For interesting attention consumers.

Findings the show that digital transformation carried out by MSMEs in Pantai
Panjang general has in accordance with principles ethics sharia business, especially
in the aspect honesty, trustworthiness, justice, and transparency. These results in line
with study Suandhana and Arif (2025) who emphasized that success digital business
in Islamic perspective must based on Islamic moral and ethical values.

5. Conclusion and Suggestions

digital transformation carried out by MSMEs in the Panjang Beach area of
Bengkulu City was realized through utilization of social media, marketplaces,
applications message instant, and system digital payments. Digital technology has
help increase effectiveness marketing, expanding market reach, and simplify the
transaction process. Based on perspective ethics sharia business, some big practice
digital business carried out by MSME actors has in accordance with principle honesty
( shiddiq ), trustworthiness, justice (al-' adl ), and transparency. However however, still
found constraint in the form of limitations understanding about ethics sharia- based
digital promotions as well low digital literacy in some perpetrator business.
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